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International media is an influential legal person in global level. All actions and reactions especially the prevalent ones generate liabilities. Regional audiences of such media seem vulnerable. 

Present paper assumes that, based on its rich norms, Imamieh jurisprudential culture is capable to fertilize this arena. 

Here, some guidelines are provided: 

1. Clarifying the scope of intellectual property proportionate to virtual space complexities and the necessity to respect them

2. Providing a rational solution on legal encumbrances in media for audiences

3. The necessity to curb social individual losses happened through virtual space and the relevant legal guidelines
4. The prohibition of anguishing public mindsets by media and studying its legal aspects proportionate to problem level

5. Securing the security of media in the case of critical expression of sociopolitical truths
6. The rule of respectability as the introduction of haram and the necessity as the introduction of essential and their extraordinarily efficiency
7. Clarifying the issue of people and government right on media and vice versa
8. the right of access to information and its bounds

in present paper, the relevant methodology is descriptive analysis through note taking and library tools. 
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